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Abstract

Since 2004, when Scaled Composites won the US10millionAnsariXPrize, prizeshavebecomemoreandmoreacceptedasausefuldriverofinnovationinthecommercializationofspaceactivity, andthedevelopmentofnewcapabilities.FromNASA′sCentennialChallengestotheGoogleLunarXPrize,millionsofprivateinvestmentdollarshavebeenriskedinhopesofgreaterrewards.
A new strategy has now emerged in hopes of stimulating further commercial space technology development all the

way to the startup level - the business plan competition. Entrepreneurs compete to present their ideas in front of judges
panels composed of angel investors, venture capitalists, and business development leaders. While prizes range as high as
US100, 000forfirstplace, theopportunitytomakecontactwitharoomfullofinterestedinvestorsisinandofitselfavictory.

The author, a veteran project manager of several such competitions, explains how BPCs are the next wave in
developing NewSpace commercial technologies.
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