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Abstract

The Australian Space Agency’s purpose is to transform and grow a globally respected space industry
that lifts the broader economy and inspires and improves the lives of Australians. The Australian Space
Agency was established to provide a national focus to industry growth, and to create and sustain the con-
ditions necessary to grow Australia’s space sector. In April 2019, the Australian Space Agency unveiled
Advancing Space: Australian Civil Space Strategy 2019-2029, which sets out a 10-year path to guide the
growth of the space sector to A12billionandincreasethenumberofjobsinthesectorto30, 000by2030.Thisstrategyidentified7NationalCivilSpacePriorityAreasthatthegreatestopportunityfortheAustralianSpacesector :
Communicationstechnologiesandservices,RoboticsandautomationonEarthandinspace,EarthObservation, PositionNavigationandT iming,Accesstospace, LeapfrogRD(includingSpacemedicineandlifesciences), andSSAanddebrisremoval.ThedevelopmentofroadmapsundereachofthesePriorityAreaswillguideandinformindustry, researchanddevelopment,mapoutthefutureworkforce, alignthespacesector, andadvancetheAustralianspaceindustryoverthenextdecade.Thedevelopmentoftheseroadmapsistakingplaceover2020and2021, withthefirstroadmapon‘Communicationstechnologiesandservices′havingbeenreleasedinDecember2020.ThispaperwillprovideanintroductiontotheAustraliancapabilitygrowthstrategyandareasofrelevanceforinternationalpartnerships, withafocusonourexplorationpriorityareas.
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