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Abstract

The COVID-19 pandemic forced all space and STEM organizations to rethink their usual in-person
outreach and engagement strategies, prompting a move to online and virtual worlds. The International
Institute of Astronautical Sciences (ITAS) was no different. As a citizen-scientist bioastronautics, plan-
etary science, and educational not-for-profit organization, ITAS typically engages in on-site operational
activities such as parabolic flight testing, planetary geology tool development field testing, intravehicu-
lar/extravehicular activity (IVA/EVA) spacesuit operations, and operational space medicine simulations.
The COVID-19 pandemic placed on-site operations on hold, and the organization instead focused on
engaging its members and the greater public with the ’Astronaut Mentality Webinar Series’. This series
consisted of ten one-hour long panels focusing on exploration perspectives to help the public cope with
quarantine and isolation during the COVID-19 pandemic. Each episode consisted of a different panel of
ITAS members and focused on a unique skill or outlook, including resilience, resourcefulness, and austere
environment preparedness, with time dedicated to interactive online discussion with the audience after-
wards. This presentation will focus on the webinar series structure, engagement, lessons learned, and
future opportunities.



